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ERRANE Artists’ Words:
About LAbfau]

Since its creation in 1997 LAbjau] explores digital architecture and Meta
Design, focusing on how fechnologies of computalion and comrmunication
transforrm the construct of space, be it on fhe level of ils perception,
interaction or meaning. LAbfauls projects range from experimental
projects fhence Tab’) fo works of production fbau - the consfruction).

The Most Difficult Part

The most difficult part of the ‘touch project wasnt the development of
the sdffwore and hardware but their adaptation to the constrains of public
space, be it on the level of weather condifions (the project faking place
in winfer and outside} or its exposure in public space involving guestions
of vandalism and user friendiiness adapted to everybody's skills...

The Biggest Surprise

The design aesthetics of the ‘touch’ project are directly deduced from abstroct
art such as Mondrian's ‘elementarism’ and Kandinsky's ‘point and fine to plang’
as the skyscropers architecture [points - pixel - windows, lines and diagonals
= levels and edges of the buiding and surface = focodes] Further on,

this vocabulary defines the interactivity design focusing on the archifectural
and urbdn quality of the project as it eliminates any metaphor, 'noise’,

from the shaped relation in between the public inferaction and the building
enlightening. The design thus focuses on the relational qualities expressed

by an elementary longuage and exploits interactivity not as being a control
system but rather o catalyst for these relational / representational porameters

in this sense one of the most thiiling discovenes of the project is that such an
abstract an architectural language s no border tor everybody's understanding /
interaction but in contrary enhanced evervbody's appreciation and pleasure.

About Multi-Touch Technologies

There are a lof of multi-touch technologies on the markef all having their
specificities ond potentiols, but whal counts for us is ifs ‘design’ pofentials - which
also means how open’, programmable and adoptable they are. Thus we develop
our projects not from a specific technology bul use / develop technologies
according to the ideas and needs of a project Our interest in the multi-touch
technology developed for the touch’ project. based on infrored tracking and
image recognition, was ifs potential to build an interface device having the scale
and usability proper to an uban and oulside context allowing coflective interaction.

i
/

i

I

i

i

I




